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Pay Per Click Glossary

Auto Bidding:  Software that automatically  changes your bids on keywords for you.
Bid:  This is the amount you  want to pay for a certain position for a keyword.
CPC: This is the cost per click your keywords are costing you.
PPC: Stands for pay per click. The process of paying for visitors to your website.
CPM: Stands for cost per thousand. The M is Latin for thousand.
Impressions: The amount of times your advert appeared.
Keyword: The word or phrase related to your website.
Keyword Bid: How much you  want to pay for your chosen keywords.
Minimum Bid: The least amount you pay for your keywords.
ROI: The return of investment from your pay per click spend.
Clicks: Each time a person clicks on your advert  via pay per click.
Average CPC: How much you pay on average for each click in your whole account.
Conversion Rate: The amount of sales or enquiries compared to  your clicks.
CTR: The click through rate, this is how many clicks you get from your impressions.
Landing Page: The page the user lands on when clicking on your advert.
Paid Inclusion: Another word for pay per click.
Sponsored Link: Another word for pay per click.
Position: The location of your advert and it’s position in the results.
SEM: Stands for search engine marketing.
